

































Figure 3: People’s Bureau operated from a customized trader’s cart, inspired by the Schiaparelli pink 
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writing and practice-led research in digital art. Her research career began in 
1999, and has seen her cross disciplines such as electronic literature, ludology 
(the study of games), digital media and more recently human computer 
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http://orcid.org/0000-0002-3729-1951 	Notes																																																									1	Applied	or	commercial	arts	(c.	1850–present)	as	distinct	from	fine	art	practice.	Applied	art	is	allied	to	commercial	contexts;	this	sees	illustration	being	used	in	publishing,	advertising	and	marketing,	but	can	also	include	more	decorative	
2	The	belief	that	commercial	practice	requires	only	vocational	training	is	often	influenced	by	technical	schools	offering	diplomas	and	the	steady	migration	of	diplomas	into	degree	subjects	after	a	succession	of	British	governments	valuing	of	vocational	education.	Historical	context	available	here:	https://en.wikipedia.org/wiki/Vocational_education	(accessed	4	August	2018).	
	 25	
																																																																																																																																																														3	Post-1992	‘modern’	universities	or	‘New	Universities’	refers	to	former	polytechnics	and	central	institutions	that	were	given	university	status	through	the	Further	and	Higher	Education	Act,	1992.	
4	Some	examples	of	key	twentieth-century	philosophers	often	drawn	upon	by	Visual	Communication	scholars:	Ludwig	Wittgenstein,	Jean-Paul	Sartre,	Simone	De	de	Beauvoir	and	John	Dewey.	
5	Interesting	attempts	to	defend	the	need	for	‘academic’	exploration,	deconstruction,	etc.,	which	can	also	be	monetized,	have	been	made	and	remain	professionally	vital.	See:	Rajendran	(2018)	alongside	Red	Brick	Edinburgh	University’s	student	information	page:	https://www.ed.ac.uk/institute-academic-development/postgraduate/taught/learning-resources/critical	(accessed	4	August	2018).	
6	For	examples	of	graduate	work	see	Kaitlin	Mechan’s	St	Valery	(2018)	–	telling	the	moving	story	of	her	grandfather	Frank	O'Hare's	WWII	experiences	in	the	battle	of	St	Valery.	See:	https://kaitlinmechan.myportfolio.com/st-valery-book	(accessed	4	August	2018);	Psyche	by	Lucy	Grainge	and	Juliette	Duffy	(2017).		
7	In	conventional	editorial	illustration	the	key	text	is	located	adjacent	to	the	illustration.	With	new	media	formats,	however,	the	text	can	now	be	considered	in	more	fluid	ways,	in	the	form	of	voice-overs,	music	overlays,	webpage	comments	sections,Tags..	
8	Personal	projects	tend	to	be	where	the	illustrator	evolves	their	practice.	Via	social	media,	the	illustration	can	gather	more	diverse	and	expanded	audiences.	This	could	be	seen	as	a	more	fluid	and	unpredictable	form	of	self-marketing	–	as	the	illustration	gets	shared	and	re-shared	commercial	interest	normally	follows.			
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																																																																																																																																																														9	The	topic	of	fragmentation	as	a	threat	to	social	cohesion	or	the	struggle	to	belong	in	twenty-first-century	societies	is	a	major	trend	within	the	field	of	sociology.	See:	http://www.rc21.org/en/	(accessed	4	August	2018).	
